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ABSTRACT  

This research explains that adolescents are a social commodity with consumptive 

behaviour that has affected all circles of society. The problem is that adolescents tend to 

always to want have and buy expensive items. This research aimed to determine the 

consumptive lifestyle behaviour of adolescents in the industry 4.0 in use the 

development of technology and information. The method used was in the form of 

qualitative research. With the type of literature study with the researcher as the main 

instrument, it was strengthened by the instrument of documentation about literature 

regarding consumptive adolescents. The results showed that the consumptive behaviour 

of adolescents in the industry 4.0 can be seen that they buy goods that is not to fulfill 

their needs but to fulfill their desires. Thus, what they are excessive and it leads to 

extravagant, and excessive nature. 
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INTRODUCTION  

In this globalization era, various sectors such as economics, technology, industry 

and others have progressed very rapidly. The existence of this progress will certainly 

ease people to do things. For example, in the economic field, people are no longer 

having trouble finding the products or goods they will need. It is due to the increasing 

level of production and circulation of goods and services offered to the public (Sukari et 

al., 2013). The number of goods and services on the market will certainly affect the 

goods and services offered to the public. There are also various attitudes of individuals 

in purchasing and using goods. Thus, the purchase and use of an item is sometimes no 
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longer to meet needs but is driven because of a desire factor that is useless, such as 

following trends, prestige, increasing prestige, and various other reasons that are 

considered less important. Thus, it will not directly cause purchasing power and 

consumptive attitude will increase. 

Nowadays, consumptive behaviour is known in all circles of society, including 

adolescent. Based on (Santrock, 2011), In adolescence, individuals will tend to like new 

things that are challenging for themselves. It is because adolescents are trying to achieve 

independence and find their identity. Meanwhile, the emergence of several changes that 

may be experienced by adolescents are either physical, attitudes, behaviour, and 

emotions changes. Emotional intelligence can be developed through education (Mansir, 

2021), such as Islamic education (Mansir & Karim, 2020). One of them is a change in 

behaviour that tends to be consumptive (Sukari et al., 2013). 

Explained that consumptive behaviour is a desire to consume goods that are actually 

less needed in excess to achieve maximum satisfaction (Nurjanah et al., 2018). This is 

because there are many adolescents who fulfill more satisfaction to look much cooler in 

front of their friends so as to make them achieve their own satisfaction. Besides, in 

society, it can’t be separated from the influence of consumptive behaviour, thus, 

teenagers become the target of various company products.  

Adolescents are group of individuals in the age range of 12-21 years with the 

division into three periods, such as early adolescence aged 12-15, middle adolescence 

aged 15-18 (Monks & Knoers, 2014). At this age, adolescents experience both physical 

and psychological changes. It occurs so fast and it is greatly influenced by changing 

trends and fashions. One of the tasks of adolescent development according to 

Haviguhurst (Hurlock, Elizabeth b, Istiwidayanti, Sijabat, 1991) is to start preparing for 

economic freedom. At this stage, adolescents are required to start practicing to achieve 

the ability to stand alone that is suitable and in accordance with their choices and tastes. 

Adolescents tend to always want to have these expensive items and excessive in 

buying or consuming. The attitude and behaviour of adolescent who consume goods 

excessively and unnaturally is what is called consumptive behaviour. Consumptive 

behaviour that often occurs in young women is generally only limited to the desire for 

these items and not according to needs. besides, young women are more consumptive 

towards clothes with well-known brands. Clothing with well-known brands is 
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considered to be of much higher quality and more able to increase self-confidence, 

especially when they wear them (Lina & Rosyid, 1997). 

This research aimed to find out the consumptive lifestyle behaviour of teenagers in 

the industry 4.0, in utilizing the development of technology and information, 

consumptive behaviour and following current trends. The description of the data is 

divided into 3 major parts, such as data on the consumptive lifestyle of adolescents, the 

industrial revolution 4.0, and data on the relation between two variables, namely the 

consumptive lifestyle of adolescents in the industrial era 4.0. Thus, the writing of this 

research report consistwd of an introduction that reviewed the background of the root of 

the problem, the methodology section that contained the stages of searching for data and 

its analysis, findings and discussions and conclusions.  

 

RESEARCH METHOD 

 This research method used library research by collecting data from writings 

(literacy) that were related to the topics discussed (Sugiyono, 2013). The sources came 

from library materials (Rukajat, 2018). The data collection process was carried out by 

collecting books, articles and online journals as well as online websites that were in 

accordance with the issues raised, namely the consumer behaviour of teenagers who 

focus on the use of technology and information developments. After the data were 

collected, a selection was made between books, journals and articles, both physical and 

e-books and e-journals that discuss consumer behaviour in adolescents (Trianto, 2010). 

The collected data will be validated by matching literature from primary and secondary 

sources and analyzed with content analysis and descriptive analytic (Sugiyono, 2013). 

Descriptive analysis fulfilled at least the stages of collecting, screening, displaying, and 

interpreting the collected data. The preparation of this article was determined and 

carried out with several improvements in the systematics of writing and accompanied 

by data obtained from several related sources. Thus, this article can be presented in a 

coherent manner and can be easily understood. Then, it presented critically through 

primary and secondary library sources related to the theme. 
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DISCUSSION  

a. Consumptive Lifestyle of Adolescent 

The consumptive lifestyle of adolescents currently has become part of the 

millennial soul. No wonder, various advertisements for goods and services are familiar 

to adolescent the industrial era 4.0 through social media. The invitation to shop has 

appeared since people wake up, have activities, become consumption until they use the 

services provided by adolescents in the industrial era 4.0 in the sense that they prefer to 

spend money to buy a product. Thus, adolescents of the industrial 4.0 era are consumers 

who dominate the market today. Hence, it is not surprising that many people make 

business opportunities in selling online.  

According to (Sukari et al., 2013) stated that the concept of consumptive 

behaviour is very varied, but the notion of consumptive behaviour is buying goods or 

services without rational consideration or not on the basis of needs. According to 

(Rosyid, 1997), consumptive behaviour is the act of buying goods and not to fulfill 

needs but to fulfill desires, that is conducted excessively, causing waste and cost 

inefficiency. The consumptive behaviour is formed because consumptiveness has 

become part of the lifestyle process. Meanwhile, consumerism emerged especially after 

the industrialization period where goods were mass produced so that they needed the 

internet, both electronic and mass, in this case, they occupy a strategic position in 

shaping consumptive behaviour, namely as a medium that attracts consumers' interest in 

buying consumptive goods. 

The media places adolescents as the target of a strategy that has a major influence 

on societal change. For example, electronic media such as the internet that can access 

various online shopping and see advertisements for all kinds of products indirectly 

raises suggestions in their minds to have an item. Besides, there is attractive product 

display with additional discounts used by business people as their tactic in trading their 

products, it is one of the tactics in trading (Fryzia, n.d.). 

Based on (Mulyodiharjo, 2002), the characteristics or indicators of consumptive 

behaviour are as follows:  

1) Purchasing products because of the lure of gifts. 

 The purchase of goods does not see the benefits, but the purpose is only to 

obtain the prizes offered.  
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2) Purchasing the product because the packaging is attractive.  

 Individuals are interested in buying an item because the packaging is different 

from the others. The packaging of an item that is attractive and unique will 

make someone buy the item.  

3) Purchasing products to maintain a prestige appearance.  

 Prestige makes individuals prefer to buy items that are considered to be able 

to maintain their appearance, compared to buying other items that are more 

needed.  

4) Purchasing products based on price considerations (not on the basis of 

benefits),  

 Consumers tend to behave consumptive that is indicated by the existence of a 

luxurious life. Thus, they tend to use everything considered the most 

luxurious.  

5) Purchasing a product just to keep the symbol or status.  

 Individuals consider the goods used are a symbol of their social status. By 

buying a product, they can give a status symbol to make it look cooler in the 

eyes of others.  

6) Using the product because of the element of confirmation of the model that 

advertises the product. Individuals use an item because they are interested in 

being like the advertising model, or because the advertised model is an idol of 

the buyer.  

7) The emergence of an assessment that buying products at high prices will lead 

to self-confidence. Individuals buy goods or products not based on needs but 

because they have an expensive price to increase their confidence.  

8) Desire to try more than two different similar products.  

 Consumers will tend to use products of the same type as other brands from 

the products they previously used, even though the product has not been used 

up.  

Consumptiveness is the desire to consume goods that are actually less needed in 

excess to achieve maximum satisfaction (Mansir, 2018). Thus, adolescents only see 

from the side of pleasure and prioritizes priorities rather than needs (Mansir, 2017). In 

addition, this behaviour does not indicate a need factor in it. Adolescents seem to 
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clearly behave consumptively to support self-esteem in relationships without looking at 

their actual needs. The phenomenon of the consumptive lifestyle of adolescents is 

certainly very concerning. This can’t be left alone because consumptive behaviour since 

adolescence can encourage cultural changes in the community. Thus, the need for 

internal factors such as self-control needs to be controlled from within the individual 

based on self-awareness. While external factors are carried out by the environment both 

from the family or social groups where individuals interact (Mansir & Syarnubi, 2021). 

Piety and social obedience can be shaped by the surrounding educational environment, 

especially the pesantren environment (Karim et al., 2020). The family environment, 

especially parents, is expected to continue to provide constructive input and motivation 

while monitoring the relationships of adolescents and establishing communication and 

understanding between the two parties to understand each other. Likewise, a student's 

motivation for success can be established by the environment that surrounds him 

(Qodriah et al., 2019). 

b. Industrial Revolution 4.0  

The term Industry 4.0 was appeared from the idea of the fourth industrial 

revolution. European Parliamentary Research Service in (Basuki, 2018) stated that the 

industrial revolution occurred four times. The first industrial revolution occurred in 

England in 1784 where the invention of the steam engine and mechanization began to 

replace human work. The second revolution occurred at the end of the 19
th

 century in 

which production machines powered by electricity were used for mass production 

activities. The use of computer technology for manufacturing automation starting in the 

1970s marked the third industrial revolution. The use of tools produced from advanced 

information and technology can actually form a phubbing attitude in students, but that is 

part of social interaction in this era (Afnan et al., 2020). 

In addition, advanced communication tools can also be used as a means for learning 

(Suzana et al., 2020). Nowadays, the rapid development of sensor technology, 

interconnection, and data analysis has given rise to the idea of integrating all these 

technologies into various industrial fields. This idea is predicted to be the next industrial 

revolution. The number four in the term Industry 4.0 refers to the fourth revolution. 

Industry 4.0 is a unique phenomenon when compared to the three industrial revolutions 

that preceded it. 
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Industrial revolution 4.0 is a new chapter in the industry that will involve more 

digital technology (Mansir, 2020). Estimating the existence of the industrial revolution 

will bring several impacts on industrial processes and human life such as innovation, 

competitiveness, management, security and technology users of the Ministry of Industry 

of the Republic of Indonesia. Therefore, there is a need for anticipation in facing 

industry 4.0 that will be all digital in the future, one of which is in the small and 

medium industrial sector (IKM), because according to the Ministry of Industry, there 

will be the use of digital technology to spur productivity and competitiveness for small 

and medium industries to be able to face global competition.  

Ministry of Industry (Febriantika et al., 2019) has determined that there are four 

strategic steps in facing Industry 4.0. The steps that will be carried out are:  

1. Encouraging the workforce in Indonesia to continue to improve their abilities 

and skills, especially in using internet of things technology or integrating 

internet capabilities with industrial production lines. 

2. Utilization of digital technology to spur productivity and competitiveness for 

small and medium-sized industries (IKM) to be able to penetrate the export 

market through the e-smart IKM program. 

3. Optimizing the use of digital technology in national industries such as Bhig 

Data, Autonomous Robots, cybersecurity, Cloud, and Augmented Reality. 

4. Encouraging technological innovation through the development of start-ups by 

facilitating business incubation so that there are more technology-based 

entrepreneurs in the territory of Indonesia. 

By implementing Industry 4.0, the Minister of Industry targets that the big national 

vision can be achieved. The vision in outline is to bring Indonesia into the top 10 

economies by 2030. Thus, it can return the industry's net export rate of 10 percent, 

increase labor productivity to double the increase in labor costs, and allocate two 

percent of GDP for research and development. technology and innovation development, 

or seven times from today.  

Entering the era of the industrial revolution 4.0, of course we are in a modern era. 

The concept of industry 4.0 was first used in public in 2011, precisely at the Hannover 

Messe industry exhibition, Hannover. After we have known the revolution in industry 
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that began in the 18
th

 century until now, therefore let us discuss 4 important principles 

in industry 4.0, as follow:  

a. Interconnection, the first principle in the 4.0 industrial revolution is the 

interconnection or relation between humans, tools and machines in 

communicating with each other with the Internet of Things (IOT) or Internet of 

People (IOP). 

b. Information Transportation, existing technology certainly allows and eases 

individuals to collect various types of important data in the production process to 

help make decisions. The principle of interconnection also helps one in 

identifying which areas need to get a touch of innovation in the production 

process. 

c. Technical Assistance, the third principle is technical assistance with relevant and 

important information to make an informed decision and solve problems 

quickly. In addition, the presence of a cyber physical system will assist humans 

in completing heavy and dangerous work if done manually 

d. Decision Making, Cyber physical system will decide automatically in carrying 

out tasks according to the correct function without requiring intervention from 

external parties. 

From some of the concepts above, the application can advance communication 

technology and have the will to think ahead. In addition, it can help all sectors in 

innovating, especially in the field of MSMEs and can establish relationships with 

stakeholders for economic growth in Indonesia.  

 

c. Adolescents’ Consumptive Lifestyle in the Industrial Age 4.0 

Consumptive behaviour is formed because consumptive has become a lifestyle as 

part of a wider process (Mansir, 2018). Meanwhile, consumptive behaviour emerged 

especially after the industrialization period where goods were mass-produced so that 

they needed media, both electronic and mass, in shaping consumptive behaviour, 

namely as a medium that attracted consumers' interest in buying consumptive goods. 

Social changes that occur are influenced by factors that can change a person's 

behaviour, in this case being more consumptive, one of the most influencing factors in 

this era is the media factor, information that is growing rapidly at this time occurs 
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because of technological advances through the internet. Thus, many teenagers are 

tempted by advertisements on social media, making them interested in buying a product 

that doesn't actually need to be purchased. 

Consumptive behaviour in adolescents is no longer based on the need factor, it can 

be seen from the characteristics of their consumptive behaviour. The characteristics of 

adolescent consumptive behaviour according to (Astasari & Sahrah, 2006), can be seen 

from the characteristics of teenage buyers are as follow:  

1. Teenagers are very easily influenced by the salesperson's seduction 

2. Easily persuaded by advertisements, especially on the neatness of the 

wrapping paper (especially if it is decorated with attractive colors) 

3. They do not think about thriftiness  

4. Less realistic, romantic, and easily persuaded (impulsive) 

The desire factor is the basis for adolescents to carry out these actions, the 

characteristics mentioned above are quite illustrative. Besides, showing the need factor 

in this behaviour is not at all to support self-esteem in relationships without looking at 

the actual needs of teenagers, it seems clear that they behave consumptively. In 

addition, the characteristics or characteristics of adolescents who behave consumptively 

are an important basis for recognizing and studying further about consumptive 

behaviour, which has been explained in the previous discussion. This is because by 

studying and understanding the characteristics of teenagers who behave consumptively, 

it will be known the factors that cause them to behave consumptively, thus, it will be 

able to know the factors that cause them to behave consumptively.  

Hence, the lifestyle of teenagers in the industrial era 4.0 will have a negative impact 

on this consumptive behaviour so that the appearance of wasteful, dependent, and 

dissatisfied with the results achieved. Thus, to avoid the negative impact of 

consumptive behaviour on teenagers, it is necessary to save or invest (Khoirunnas & 

Hidir, 2017). A wise attitude towards all kinds of promotion of goods and services on 

the internet, especially on social media, is needed for every consumer. Therefore, it is 

necessary to have an attitude of curiosity towards goods and services to be purchased in 

the form of seeking information so that they are more confident about the good and bad 

of a product. Besides, consumers also need to know more about whether the goods to be 



202 I Firman Mansir, Amalia Undip Putri M  
Consumptive Lifestyle Behaviour Of Adolescent In Indonesia In Industrial Revolution 4.0 

 

 

purchased are a need or just a desire to know the benefits. With these efforts, the 

consumer behaviour of teenagers in the industrial 4.0 era can be minimized.  

 

CONCLUSION  

The consumptive behaviour of adolescents in the industrial era 4.0 is purchasing 

goods not to fulfill their needs but to fulfill their desires. Thus, what they do is 

excessive and it creates extravagant. In addition, consumptive behaviour is formed 

because consumptiveness has become part of the lifestyle process. Meanwhile, 

consumptive behaviour has already existed when there was a period of industrialization 

where goods were mass-produced so that they needed a wider range of consumers. 

Characteristics during adolescence affect their mentality to become consumptive 

behaviour. Besides, a adolescents can be influenced by several aspects that underlie 

wasteful behaviour, both internal factors and external factors. 
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